Finding your people: a Nielsen Prizm

Premier Tutonial

An Ashford University BUS 330 Production

1. Visit Nielsen’s Prizm Premier lifestyle group
page

http://tinyurl.com/zsow7rt

niclsen MyBestSegments Client L

Home ZIP Code Look-up Segment Details Learn More -

Nielsen PRIZM Premier Lifestage Groups

PRIZM® Lifestage classifications provide a different way to look at groups of PRIZM Premier segments. While PRIZM Social
Groups are based on both affluence and Nielsen Urbanization, PRIZM Premier Lifestage Groups account for affluence and

a combination of householder age and household composition.



http://tinyurl.com/zsow7rt
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2. Ildentify and click on the Prizm Premier income/
life stage “quadrant” that best describes you

For this example, we’ve selected Striving Singles

e LIFESTAGE  ——————————
Y1 MIDLIFE SUCCESS F1 ACCUMULATED WEALTH M1 AFFLUENT EMPTY NESTS

04 Young Digerati 02 Networked Neighbors 01 Upper Crust

13 Upward Bound 05 Country Squires 03 Movers & Shakers

21 The Cosmopolitans 06 Winner's Circle 07 Money & Brains

25 Up-and-Comers 10 Executive Suites 08 Gray Power

31 Connected Bohemians 11 Fast-Track Families 09 Big Fish, Small Pond
34 Young & Influential 14 Kids & Cul-de-Sacs 12 Cruisin' to Retirement
35 Urban Achievers 15 New Homesteaders

16 Beltway Boomers

Y2 YOUNG ACHIEVERS F2 YOUNG ACCUMULATORS M2 CONSERVATIVE CLASSICS

40 Aspiring A-Listers 23 Township Travelers 17 Urban Elders

47 Striving Selfies 26 Home Sweet Home 18 Mayberry-ville

48 Generation Web 27 Big Sky Families 19 American Dreams

50 Metro Grads 29 White Picket Fences 20 Empty Nests

54 Struggling Singles 30 Pools & Patios 22 Middleburg Managers

24 Pickup Patriarchs
28 Country Casuals

Y3 STRIVING SINGLES M3 CAUTIOUS COUPLES

55 Red, White & Blue 33 Second City Startups 32 Traditional Times

59 New Melting Pot 37 Bright Lights, Li'l City 36 Toolbelt Traditionalists
60 Small-Town Collegiates 39 Kid Country, USA 38 Hometown Retired

63 Low-Rise Living 44 Country Strong 41 Domestic Duos

64 Family Thrifts 51 Campers & Camo 43 City Roots

65 Young & Rustic 46 Heartlanders

AR New Reninninns 49 Ameriran (lassirs
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3. Explore each of the segments within your Prizm
Premier lifestage group

After clicking on your lifestyle group, you’ll be brought to a page where you can
explore each of the segments within. Click on each segment to learn more.

niclsen | MyBestSegments centeon 5] @ @ O
Home ZIP Code Look-up Seg Details Learn More - Consumer Activation Contact Us

Nielsen PRIZM Premier Lifestage Group
03 Y3 Striving Singles

The seven segments in Striving Singles make up the most downscale of the Younger Years class. Found in both cities and rural
settings, these households typically have low incomes--often under $30,000 a year—from service jobs or part-time work they take on
while going to college. As consumers, the residents in these segments score high for outdoor sports, movies and music, fast food, and
inexpensive cars.

2015 Statistics:

+ US Households: 11,857,671
» Median Household Income: $25,000

Segm* in the group are: ¢
= f

CET T L <
60 Small-Town
55 Red, White & Blue 59 New Melting Pot CuI[IT(I-J:iai:: ; 63 Low-Rise Living 64 Family Thrifts 65 Young & Rustic 66 New Beginnings

4. Identify the segment that best matches you.

Skim the summaries and snapshots that cover lifestyle, demographic and media
traits (other tabs are reserved for paying clients). Seek to determine which segment is
most like you. Note the characteristic(s) that drove your choice. If no segmentis a
good match, return to the lifestyle group page (step 2) and explore an adjacent

group.
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For our example, we’ve chosen Small-Town Collegiates as we are a younger family
starting out, we do like to occasionally horseback ride and do shop at True Value.
Note that none of the segments will be a perfect match. Not everyone who is a

Small-Town Collegiate reads baby magazines, but they are, on a whole, significantly
more likely to do so than your average segment.

nielsen | MyBestSegments ceniogn () @ @ ORE
Home ZIP Code Look-up Segment Details Learn More - Consumer Activation Contact Us

2015 Nielsen PRIZM Premier Segmentation System

60 Small-Town Collegiates li :mn

Downscale Younger Family Mix

The residents of Small-Town Collegiates are younger families and singles who are just starting out. They are often students - full or
pari-time - focused on building a better life for themselves and their growing families.

Social Group: 14 Rustic Living
Lifestage Group: 03 Striving Singles

SnapShot Neighborhood Demographics Household Demographics Lifestyles Media Premium

2015 Statistics US by County

This map highlights each County where Small-Town Collegiates are found.
US Households: 1,154,577 (0.95%) §

Median Household Income: $35,000 - U ' ? ﬁ.
e,

Lifestyle & Media Traits

» Shop at True Value

+ Go horseback riding

« Read baby magazines

» Watch Women's Entertainment (WE)
« EatatBen & Jerry's
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5. Use the map on your chosen segment's page to
find where you live

Use the zoom (+/- button) to locate the county where you live. In this example, we've
chosen San Diego county.

SnapShot Neighborhood Demographics Household Demographics Lifestyles Media Premium

2015 Statistics US by County

This map highlights each County where Small-Town Collegiates are found.
US Households: 1,154,577 (0.95%)

Median Household Income: $35,000

Lifestyle & Media Traits

+ Shop at True Value

+ Go horseback riding

+ Read baby magazines

+ Watch Women's Entertainment (WE)

« EatatBen & Jerry's

San Diego County, CA (06073)|
- Value: 13.63

Demographics Traits
+ Urbanicity: Town/Rural ;
L > bing. e2015 Nokia Termis.of Use
+ Household Technology: Average Scale = 1:10.807.730 el \\

+ Income Producing Assets: Low Top 5 Counties |

I saend

6. Identify the value for your segment

A 100 value means that the % of the population represented by your segment in your
county is equal to its national average. A value of 300 indicates your segment is three
times more likely to be found in your county than on average. Similarly, a value of 50
mean your segment is only half as likely to be found in your county.

In our example, the value for Small-Town Collegiates in San Diego county is very low
at 13.6. So if you were looking to bond with other Small Town Collegiates, San Diego
County would not be the place to find them.
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7. Determine where you could find more of “your
people”

Use the map to find a place where your segment is at least 3 times (index > 300)
more likely than average to be found. Look for red colored counties. There’s also a
top 5 list on the page. But don’t just grab the first county you see; find a place where
you might actually envision living. See what town or other attraction is there that we
might have heard of. Note your selected locale and its value.

In our example, we selected James City County in Virginia. It has a 468 value for
Small Town Collegiates and is where you’ll find colonial Williamsburg and the Loch
Ness Monster roller coaster!

SnapShot Neighborhood Demographics Household Demographics Lifestyles Media Premium

2015 Statistics US by County
This map highlights each County where Small-Town Collegiates are found.
US Households: 1,154,577 (0.95%) 5 o
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Watch Women's Entertainment (WE) 8 James CIty County, VA (51 095)

- Value: 467.38

PRRL rginia Beach

| __f_‘feake
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» Urbanicity: Town/Rural

+ Income: Downscale

+ Household Technology: Average
+ Income Producing Assets: Low Top 5 Counties
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8. Make sure you note your lifestyle group, your
segment, your segment value and your high
indexing potential new home and its segment
value.

As you'll need this for your discussion post. To review, in our example: Striving
Singles, Small Town Collegiates, San Diego County (13.6), James City County (467).
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